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The Situation
Too Many Messaging Systems, No Easy Way to Integrate or Automate
Windsor residents usually select email as their preferred method of communication upon move in, so the company 
understood the importance of having an email messaging system that could quickly and effectively send important 
information to its residents. However, it had not historically had a messaging system that could easily accomplish this task 
for all of its properties. 

“All of our communities were using different resident messaging systems and the poster on the door method to send 
messages,” said Jared English, Project Manager, Windsor Communities. “These miscellaneous systems didn’t integrate 
with our property management software and didn’t allow for central management of the messages that went out.” 

When the company began using Entrata, Windsor migrated all of its communities into Message Center, a centralized 
messaging solution that integrated with its property management software. The new system would allow the company to 
send customized, automated emails to its residents more efficiently than ever before. 
 
“Using Message Center was easy because it was already integrated through our property management software, so the 
contact information of new residents was automatically added into Message Center. With a third party system, we had to 
run a report, upload the report to the third party system and hope it would work.” 
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The Approach
Thinking Outside the Box with an Inside the Box Solution
With a myriad of sample messages addressing everything from common emergencies, reminders and events available 
in Message Center, Windsor properties turned to the system’s “Inside the Box,” easy-to-use email templates for its basic 
communications. 

“We give our property managers basic guidelines on how to use the Message Center templates,” said English. “We give 
them some creative license to manage it on their own and create ‘Out of the Box’ custom messaging tailored to the 
individual needs of their community. We’ve seen our properties do some really inventive things with it.”

The company’s eastern region used Message Center to encourage residents to participate in its #LIVEATWINDSOR 
Instagram campaign. A simple call to action for residents to post photos in their communities resulted in several 
photographs of its properties being posted through the eyes of its residents. 

“Social media is a great way to advertise but is much more impactful when the posts come from the residents 
themselves,” said English. “Message Center made this inexpensive, authentic advertising campaign possible.”

Message Center has also served as a way for its communities to send more tailored rent reminders than the system 
generated messages created through its payment system. Through Message Center, Windsor is able to target residents 
with specific rent balances and send them customized messages based on what they owe.

“It’s just a great way for communities to customize and automate messages specific to their needs so they don’t have to 
do it themselves with pen, paper and a calendar reminder,” said English.

The Results
Going Paperless Across the Board
All of Windsor’s properties are now using Message Center in varying degrees. In 2015, Windsor saw more than 5,952 total 
messages go out, averaging 496 per month with an open rate of 58.3 percent.

“The real benefit is the tracking element. We are able to see every message that is sent and which residents are opening 
what,” said English. “With this information, our Regional Managers are better able to measure the effectiveness of each 
campaign that is sent.”

English also recounted that Message Center has been a big step in the company’s commitment to go completely 
paperless.

“We’ve stopped printing out and hand delivering messages,” said English. “It’s saving time for our property managers and 
making our residents happy as well. They can read messages at their convenience and aren’t getting all kinds of junk mail 
in their mailbox and on their door.”
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